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HEAD OF MARKETING
COMMUNICATIONS

Leading the German, Swiss and
Austrian Plasma/LCD TV and
projector marketing
communications department.

MARKETING STRATEGY,
MARKETING CAMPAIGNS,
FVENT/TRADE SHOW

PANASON'C 2006-2007 :lEALNAAT?(E)PI\/IlEI,\II\T/I,EE?E |_PII_CAN NING




v | ” XPERIENCE

'WHAT OTHERS JUST SEE.

MORE DETAILS.

4 MORE DETAILS.
MORE BRILLIANCE. MORE ERILLIANCE,
MORE EXCITEMENT.
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High Definition, Full High Definition, Plasma oder LCD?
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Finden Sie das richtige Fernsehgerit fiir lhr zu Hause! VIERA Link: Eine Fernbedienung fiir alle Gerate. V4

SYMBIOSE AUS TECHNIK UND DESIGN
Schalten Sie um auf die beste Bedienung.

VIERA TV-Kaufberater 2007/2008

ideas for life ideas for life
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Die Bewegungsbedingte Rauschunterdriickung bei Panasonic Plasma-Geriten

Einfache Bedienung :
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TRADE
SHOWS

IFA/CEBIT

45 000 sqgft
Panasonic
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HEAD OF MARKETING
COMMUNICATIONS

Leading the US and European
marketing communications
department.

MARKETING STRATEGY,
MARKETING CAMPAIGNS,
FVENT/TRADE SHOW

I.UMENS 2009 MANAGEMENT, PUBLIC

RELATIONS, MEDIA PLANNING
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When Writing Grants —
Practice Makes Perfect

How do you secure more grant money for
your school? According to Lynn Schmidt of
Pitisburgh  Unified Sehool District in

Pittsburg, California the same way you getto |

Carnegle Hall. Practice. Practice. Practice.
When she wrote her first grant applica-

tion eight years ago it took her about 40 |

hours over the course of amonth. Now, after
numerous. applications she has authored
and dozens more where she has been a
“reader,” to evaluate applications, most take
her a few hours with really long applications
taking six to eight hours, and the “glant,
Federal grants,” can still take 40 hours, even
with her experience.

“There's no substitute for just doing it
‘says Schmict, a fourth grade teacher at Marina
Vista Elementary School. “It's like learning to
speak French, there Is  language used in suc-
‘cesstul grants, and to leamn the language you
have to speak it as often as you can.”

There are four phases to the grant
process that apply to educators:

+ Finding

» Writing

+ Editing

+ Winning

FINDING: Finding grant opportunities Is a
misture, of work, luck and knowledge. The
Contra Costa County Office of Education,
which includes Pittsburg Unified, has an
employee in their technology services
department who spends time identifying
grants and notifying teachers when appro-

Lumens

Inspired Learning

The most recent grant secured by
Lynn Schmidt at Marina Vista
Elementary School in Pitisburgh,
California brought new technology
for teaching and learning to the
district including:

» Lumens document cameras;

» Interwrite Bluetooth Pads; and

priate grants are available and deadlines are
approachi

Eileen Walters is a Professional
Development Speclalist, in the Technology
Services department, who alang with her
team works with teachers throughout the
county as coaches and mentors for helping
educators write grants and provide feedback

and constructive criticism.

WRITING: The core of writing for grants is
identifying the academic need for the
request.  Schmidt recommends beginning
with this academic need and then how you
are going to address that need with technol-
ogy. It's important to dentify the type of
technalogy that will help meet the need, but
not the brand name.

“Look at a large scale visualization of a
widespread ical issue with as much
color as you can, then drill it down to be les-
sonspecific,” sald Schmi.

EDITING: The editing of a grant doesn't have
ta be done in a vacuum.

“There are resources out there to help
vou groom the grant proposal for each spe-
elfic audience that will be making the dect
sion on whether you are selected for the
grant,” continued Schmidt.

In Schmidts district, this is the County

it el

» Lots of p

grant writers throughout the county, “Don't try

and do it on your own, the other applicants
‘you are up against aren't working on their awn,
and you shouldn't handicap yourself and limit
the efficacy of your application.”

WINNING: The best part of the grant process
is no doubt winning. For Lynn, the winning
started with a CTAG, a locally focused tech-
nology grant, then another, and then a rela-
tively small CUE grant geared to fourth grade
classes at one school. Finally, another CTAG
grant became a larger program that has been
expanded 1o include document cameras in
classrooms school wide.

The best part of securing grants for your
school Is no doubt being able to bring new
technology to the classroom.

“I remember when we brought in the doc-
ument cameras at the new school and teach-
ers would pass by and say, ‘what a cool lamp,
and then go back to using their overhead pro-
Jectors sald Schmidt. *Now, the only place
averhead projectors are used at Marina Vista
i5 when people are creating murals in the hall-
way, and thase same teachers would fight you
tooth and nail if you tried to take those docu-
ment cameras out of their classtoom.”

For more information on
Lumens Document cameras,
visit LumensEducation.com
or call 866-600-0988

TECH & | EABNING

v

explore our ¥

""mens PRODUCTS

Inspired Learning

Desktog
Document
Camaras
Portable
Do wmant

o

Camaras

Control Switc

Acconsories

explore our ¥

PRODUCTS

Lumens

Inspired Learning

Deshiog
Documaent
Camaran
Ponable
Doz vimsinired
Camaran

PRSS0 DEME eI (Lol b ]

Control Swiches
Accasnories

14

Datashoet | Contact a Reseller | Online Store

explore our ¥

C

DC1es

OMPANY

Control Beedches

DC265

The High-Definition Multimedia Ladibug
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Th Luméns DC265 is a high-definiion multimedia document camers thal delivers clear images and crisp
text gvery ime with & 6x optical zoom and 1080p, UXGA resolution. One-touch audio and video
recording and playback co nol requine a computer with this camara and seamiess integration with
interactive whiteboards is standard for all models, making Lumens the perfect choice for educatons

Koy Features:

x optical zoom
Built-in microphone
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PS660

High-Definition Multimedia Desktop Document Camera

Oy b

FaatureaTDanalits

High-Definition 1080p/UXGASXGANXGA resolution outpul sattings
One-touch, standalond audiovideo recording - no PC required

Intemal memory up o 120 JPEG images
Extemal mamory: SDHC up o 32GB
Intagraton with inleractie whiteboards
HOTV-compatiblaHDMI output
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Specifioatlons

This Lumdng PSSS0 ia a high-dafinition Socurmant camara with one-iouch Budic and video recording. Tha
VGA port outputs up 1o SXGA resclution and the HDMI port outputs up 1o 1080p resolution.

Specifically designed with the nesds of educatons in mind, the PS880 works seamlossly with inberactive
whiteboards and connects via High-Speed USB 2.0,

Key features:

High-Definition 1080p UXGASKGAXGA resolution
18x optical zoom for true close-ups without losing resclution
One-touch awdio and video reconding and playback - no PG required!

Built-in microphone

Intamal storage for up o 240 o) images
B

SDHC support up 1o 312G

Auto back-up selting allows users 10 automatically back up capiured images from the intemal

mamary o the S0 card
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EGGERS ASSOCIATES
SINCE 2010

MARKETING CONSULTANT

Working for clients in high tech,
higher education, travel, wine and
destination

MARKETING STRATEGY,
BRANDING, MARKETING
COMMUNICATIONS, SOCIAL
MEDIA, PUBLIC RELATIONS,
FVENT/TRADE SHOW
MANAGEMENT




TASTING NOTES
The 20W Sawignen Blans Dry Creek Valley is refreshing, zippy and bright with
crisp, bingering acidity. Pale straw in color with glints of gold, this wine is full of
citrusy grapefrurt pith and lemon aromas, along with hints of Ancheim pepper,
underripe pineapple, and fresh horbs, On the polate, tart leman rind and barely
ripe gropefruil are dominant alang with a bit of lemongrass and spearmint,

[ear Patricia,
FOOD PAIRING

Pairs well with goat choeese, grilled white fish ond shimg, pesta primavers, and

spring vegetables

VINEYARD NOTES = mE L= 5

el grogion oF s swcmany s Sisvigeson B g i 1 5088 Integrity Wines is prowd to announee the
- yeor was o cooler growing seasen and the gropos wore harvested ot the porfect h
Yitne, Hondpicked saily or 6 caol morming 1o menimizs hea! mpoct dufng & . - ) i ) .
| transportafion 10 tha wineey, which motters given this aor farthast traveled fruf, following retailers and restanranis where you
The Tzobaca Vineyard is very well established and an impeceably managed '
f ‘“\ vireyard, Cultivalion proctices are extragrdingry. |:',3=| r|]|_.: :1 |-| |] 'c'[l-::.n I_'lf |:|| |_r 1 '_-|:'||:_"-.
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PRODUCTION NOTES
The Fruit arrived at the winsry and kicked ol o great vintage. Th grapss ware 5
dostormad, crushed and than pressed and the juice was sent to stainkss steel 1_|'_||-|::,|L|_r'|-_":||_'|[ thie S5an Francieeo and Sonterey
Yariks for cooling and clarification. After 2-days the clarified juice was :
seporated into three lats- two to stainless steel for different yeast and I
fermontation protocals, and the third portion irte French cak for basrel ¥
formantation. The yeost selections, fempevature, and porial kot barmel SH-"' arca.
farmantation wade sxparimentid within 2017 to axtiast the kighest lvel of this
varistols character with great results, 50 w continusd that in 2085, Post-
. fermentation the lots were assembled for aging in stainless steel. The finished
| wing was fined and filtered price o betiling in March 2019,

N - T Wi do all we can to help vou find our wines
; | Continuing the shle fram the previous vintage, we've created a Sauvignon Blans

T near home if you can't make it to the winery.
W would like to encourage you to cither
" Lo share your favorite wine retailer and

Stainless Steel
HARVEST DATE BOTTLING DATE SUGAR AT HARVEST . . B - -
Aug20,208  Merch3 209 28FBis restaurant with us or point out Integrity Wines

ALCOHOL ACID

pH
. sk e o your local wine experts. this wine Xperence.

Integrity is not just about the wine itself
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135 Aviation Way, Suite 16 + Watsonville, CA 95076 « 831,522.4200 « infoaintegrity.wine Pipgee visil these fine refaliers ard rectauranis T
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THE HALF
MOON BAY
WINE AND
CHEESE CO.

The Half Moon Bay Wine & Cheese Company

WINEMAKER SERIES
LICHEN ESTATE

SATURDAY, JULY 27, 3-6 PM
HMBWINEANDCHEESE.COM

WE HOST & CATER
YOUR PARTY

ARTISAN WINES & FINE CHEESES

ORDER TODAY

HMBWINEANDCHEESE .COM/PRODUCT

The Half Moon Bay Wine & Cheese Company

TOUR

W I N E

[TALY

TASTING

FEATURING LYRA WINE

SATURDAY, MARCH 23, 3-7 PM
HMBWINEANDCHEESE.COM

THE

HALF MOON BAY

WINE & CHEESE

COMPFANY

Breeze into fall
with us

Dear friends,

The air is fecling chillier, dishes are becoming heartier,
rich whites and reds replace rosé wines, and mary start
thinking about their Halloweencostumes and activities.

Whille picturesgue Half Moon Bay turns on its fall colors
and bursts Into a brilllant sea of crange for the annual
Pumpkdn & Art Festival The Half Moon Bay Wine &
Cheese Compary breczes into autumn with a well-
rounded mix of events, which we would like you to
attend.

Mingle with the winemabers of Thomas Fogarty Winery
of the Santa Cruz Mountains, Sawon Brown Wines or
Spann Vineyards of Sonoma County, attend our
Pumpkdn Festival Warmeup Party featuring music by
Fret + Fiddle, the anrmal Half Moon Bay Pumpkin
Festival, a series of I muskc events, incl. Chenot and
Mike McCall, and a fun and fright-filled Halloween Trick
or Treat afternoon at the tasting bar.

Let's embroce fall days together,
Yowr tearm at
Thie Half Moo Bay Wine & Cheese Company

UPCOMING
OCTOBER EVENTS

SPECIAL EVENTS:

SAT # SUN, OCTOBER 19 + 20, FROM 10:30 AM
Half Moom Bay Pumpkin & Art Festival

THURSDAY, OCTOBER 31, 12-6 PM
Half Moo Bay Trick or Treat
WINE EVENTS:

SATURDAY, OCTOBER 5, 3-6 PM
Thomas Fogarty Winery, Santa Cruz Mountains

SATURDAY, OCTOBER 12, 3-6 PM
Sawon Brown Wines, Sonoma

SATURDAY, OCTOBER 24, 3-6 PM
Spann Vineyards, Sonoma

MUSIC SERIES AT THE TASTING BAR:

THURSDAY, OCTOBER 3, 6:30-8:30 PM
Mike MeCall/Spanish Guitar

THURSDAY, OCTOBER 17, 6:30-8:30 PM
Fret + FaddiefIrish, Scottish, Bluegrass

SATURDAY, OCTOBER 1%, 6:30-8:30 PM
Chenot/Solo valoe + guitar

Stay up to date by visiting our website:
hitpsiwww hmbwincandchee se.comdevent

WINE CLUB

OCTOBER
WINES

Dur Detobar lvoriteis

Presqu'ibe Wines

2016 Santa Maria Valley Pinot Moir,
4399

2016 Prisge’ily Visgyaed Pangt Noir,
59.99

2018 Savvignen Blane, 27.99

2014 Spamn Vineyards "in¥ang'
Chardonnay Viogreer, $31.99

2015 Kyrin Pape Star Blonde, 518,99
Halloween wines:
2018 Blackbird "Amivisie” Vineyards,

e

P15 Doeaping Pallieoes Terrpdas dy
Diable’, 4890

SHOP MOW

OCTOBER
CHEESES

Cowgirl Creamiy Chiangy Rk
- Holitgin milk chéadd with piquant,
earthy flavors Balanced by high
notes of crange blossom and apricot

Red Wetch - raw whaole malk, creary,
eady meling, and relatively mild
cheese

Aypilable in-stone.

FOLLOW US

B amang Ehe fiFst 6o know sbeat
events, wine and cheese specisls, and
50 much more.
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! araya’ LED Light Engine i |umene‘[[x Home  Products Technology Company Contact Us
a ra ya CTM 012 CTM 019 CTM 032 |umenetl_}{ LED Linear Light Engine

LFI 2012 Innovation Award Winner lleSeries Specifications =0 0 —0no o "Wmm“m
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Description -
The Codoa T -

Description

e -

Key Features

105 (3amm) L x 227 () W
W 2 (30mm) W

Additional Key Features
RIS

o 3 s, g b 200 leméns p

About Lumenetix News & Events ® cortsctus
" P 0 s = @ \/ Founded in 2009, Lumenetix designs and produces UL recognized LED ‘
reanst | ol Ao light engines, LED light modules, and LED compaonents and OEMs these ¥ Frodut Info and Dowrdoads

Lumenetix Introduces New Tunable Range for
Araya® Color Tuning Modules

Lumenetix® announced today the intreduction of a

products to LED lighting fixture manufacturers worldwide. Lumenetix
LED light engines, LED light modules, and LED components incorporate

n Contact a Sales Rep

s E game changing inventions in thermal management, contrals and optics, new tunable CCT range of 1600-4000K for its award N
that enable the promise of LED lighting technology - low energy winning araya® produck line."The 1600 - 4000K < 1-B77-805-7284
consumption, eco-friendly materials, long life and extracrdinary lighting range complements our original tunable range of

2700-6000K", said Jim Kingman, President

trols - i , L tix is a LED lighti f hat
mcritnola-=ik) bisuetmentedl [Lumen ek a:a ighting manufacturer tha and CEQ, "and continues the T

| 15 v is distinguished by innovative breadth and a team of LED lighting and Lumenetix tradiion of high L2
umenetix b . ; : ; , enet f hig =y
‘ electronic professionals with a record of practiced execution and quality light that replicates {
commercial success. natural daylight”. Read More o & 1

LUMENETIX



GLOBAL RESEARCH

CONFERENCE ON SanFrancisco 2017 - Hotel Griffon/Babson College San Francisco San Diego 2016 - Kona Kai Resort
MARKETING AND
ENTREPRENEURSHIP Chicago 2015 - Chicago Athletic Association/DePaul University Downtown Santa Cruz 2014 - Dream Inn Hotel



BEFORE 2007

ACCOUNT EXECUTIVE

Springer & Jacoby Advertising, Germany
Clients: Mercedes Benz, BenQ, eBay,
Coca Cola, Schwarzkopt, Axel Springer
Publishing

Kolle Rebbe Advertising, Germany
Clients: DeKa Bank, Bauer Publishing

MARKETING STRATEGY, BRANDING,
CLIENT SERVICING AND ACQUISITION



